Target Practice
This is a FORMATIVE assessment for INFER. While the score that you earn on this assessment will to be counted towards your final grade, completing all formative assessments is required in order to earn an opportunity to retry any or all arts of the summative assessment.  

Previous feedback:

	LEARNING TARGET
	4.0
	3.0
	2.0
	1.0

	Make inferences while reading fiction & nonfiction
	I can insightfully 

explain all examples 

of inferences accurately
	I can plainly explain 

several examples of

inferences relatively accurately
	I can mention some 
examples of inferences somewhat accurately
	I can partially identify 

a few examples of

inferences with some inaccuracies


Task directions: As you complete the clicker test with the article called, “Does Google Make Us Stupid?”, complete the chart below  to generate your score in this learning target and to write your own feedback. 
	
	Got it Right
	Got it Wrong
	

	#
	Correct (
	Correct  ???
	Didn’t Know
	Simple Mistake
	Type of wrong answer I chose and explanation

	1
	
	
	
	
	

	2
	
	
	
	
	

	3
	
	
	
	
	

	4
	
	
	
	
	

	5
	
	
	
	
	

	6
	
	
	
	
	

	7
	
	
	
	
	

	8
	
	
	
	
	


Use the scale below to calculate your score for this learning target of INFER on this formative assessment

	Score
	Numbers of questions I got right

	4.0
	8

	3.5
	7

	3
	6

	2.5
	5

	2
	4

	1
	3, 2, or 1

	.5
	0


	Learning Target: Making inferences from a written text

	Student name:                                                                                                
	Hour:


Grade yourself on the rubric below AFTER completing this target practice. Mr. Foster will assess you on this rubric too. 
	LEARNING TARGET
	4.0
	3.0
	2.0
	1.0

	Make inferences while reading fiction & nonfiction
	I can insightfully 

explain all examples 

of inferences accurately
	I can plainly explain 

several examples of

inferences relatively accurately
	I can mention some 
examples of inferences somewhat accurately
	I can partially identify 

a few examples of

inferences with some inaccuracies


Does Google Make Us Stupid? by Janna Quitney Anderson February 19, 2010
Respondents to the fourth "Future of the Internet" survey, conducted by the Pew Internet & American Life Project and Elon University's Imagining the Internet Center, were asked to consider the future of the internet-connected world between now and 2020 and the likely innovation that will occur. The survey required them to assess 10 different "tension pairs" - each pair offering two different 2020 scenarios with the same overall theme and opposite outcomes - and to select the one most likely choice of two statements. Although a wide range of opinion from experts, organizations, and interested institutions was sought, this survey, fielded from Dec. 2, 2009 to Jan. 11, 2010, should not be taken as a representative canvassing of internet experts. By design, the survey was an "opt in," self-selecting effort.

Among the issues addressed in the survey was the provocative question raised by eminent tech scholar Nicholas Carr in a cover story for the Atlantic Monthly magazine in the summer of 20081: "Is Google Making us Stupid?" Carr argued that the ease of online searching and distractions of browsing through the web were possibly limiting his capacity to concentrate. "I'm not thinking the way I used to," he wrote, in part because he is becoming a skimming, browsing reader, rather than a deep and engaged reader. "The kind of deep reading that a sequence of printed pages promotes is valuable not just for the knowledge we acquire from the author's words but for the intellectual vibrations those words set off within our own minds. In the quiet spaces opened up by the sustained, undistracted reading of a book, or by any other act of contemplation, for that matter, we make our own associations, draw our own inferences and analogies, foster our own ideas.... If we lose those quiet spaces, or fill them up with ‘content,' we will sacrifice something important not only in our selves but in our culture."

Jamais Cascio, an affiliate at the Institute for the Future and senior fellow at the Institute for Ethics and Emerging Technologies, challenged Carr in a subsequent article in the Atlantic Monthly. Cascio made the case that the array of problems facing humanity - the end of the fossil-fuel era, the fragility of the global food web, growing population density, and the spread of pandemics, among others - will force us to get smarter if we are to survive. "Most people don't realize that this process is already under way," he wrote. "In fact, it's happening all around us, across the full spectrum of how we understand intelligence. It's visible in the hive mind of the Internet, in the powerful tools for simulation and visualization that are jump-starting new scientific disciplines, and in the development of drugs that some people (myself included) have discovered let them study harder, focus better, and stay awake longer with full clarity." He argued that while the proliferation of technology and media can challenge humans' capacity to concentrate there were signs that we are developing "fluid intelligence-the ability to find meaning in confusion and solve new problems, independent of acquired knowledge." He also expressed hope that techies will develop tools to help people find and assess information smartly. 


With that as backdrop, respondents were asked to indicate which of two statements best reflected their view on Google's effect on intelligence. The chart shows the distribution of responses to the paired statements. The first column covers the answers of 371 longtime experts who have regularly participated in these surveys. The second column covers the answers of all the respondents, including the 524 who were recruited by other experts or by their association with the Pew Internet Project. As shown, 76% of the experts agreed with the statement, "By 2020, people's use of the internet has enhanced human intelligence; as people are allowed unprecedented access to more information they become smarter and make better choices. Nicholas Carr was wrong: Google does not make us stupid."
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By 2020, people’s use of the Internet has enhanced human
inteliigence; as people are allowed unprecedented access to
more information, they become smarter and make better
choices. Nicholas Carr was wrong: Google does not make us
stupid (http://www.theatiantic. com/doc/200807/google).

By 2020, people’s use of the Internet has not enhanced
human intelligence and it could even be lowering the 1Qs of
most people who use it a lot. Nicholas Carr was right: Google
makes us stupid.

Did not respond





Respondents were also asked to "share your view of the internet's influence on the future of human intelligence in 2020 -- what is likely to stay the same and what will be different in the way human intellect evolves?" What follows is a selection of the hundreds of written elaborations and some of the recurring themes in those answers:

Nicholas Carr and Google staffers have their say:
• "I feel compelled to agree with myself. But I would add that the Net's effect on our intellectual lives will not be measured simply by average IQ scores. What the Net does is shift the emphasis of our intelligence, away from what might be called a meditative or contemplative intelligence and more toward what might be called a utilitarian intelligence. The price of zipping among lots of bits of information is a loss of depth in our thinking."-- Nicholas Carr
•  "My conclusion is that when the only information on a topic is a handful of essays or books, the best strategy is to read these works with total concentration. But when you have access to thousands of articles, blogs, videos, and people with expertise on the topic, a good strategy is to skim first to get an overview. Skimming and concentrating can and should coexist. I would also like to say that Carr has it mostly backwards when he says that Google is built on the principles of Taylorism [the institution of time-management and worker-activity standards in industrial settings]. Taylorism shifts responsibility from worker to management, institutes a standard method for each job, and selects workers with skills unique for a specific job. Google does the opposite, shifting responsibility from management to the worker, encouraging creativity in each job, and encouraging workers to shift among many different roles in their career....Carr is of course right that Google thrives on understanding data. But making sense of data (both for Google internally and for its users) is not like building the same artifact over and over on an assembly line; rather it requires creativity, a mix of broad and deep knowledge, and a host of connections to other people. That is what Google is trying to facilitate." -- Peter Norvig, Google Research Director
• "Google will make us stupid and intelligent at the same time. In the future, we will live in a transparent 3D mobile media cloud that surrounds us everywhere. In this cloud, we will use intelligent machines, to whom we delegate both simple and complex tasks. Therefore, we will lose the skills we needed in the old days (e.g., reading paper maps while driving a car). But we will gain the skill to make better choices (e.g., knowing to choose the mortgage that is best for you instead of best for the bank). All in all, I think the gains outweigh the losses." -- Marcel Bullinga, Dutch Futurist at futurecheck.com
• "What the internet (here subsumed tongue-in-cheek under "Google") does is to support SOME parts of human intelligence, such as analysis, by REPLACING other parts such as memory. Thus, people will be more intelligent about, say, the logistics of moving around a geography because "Google" will remember the facts and relationships of various locations on their behalf. People will be better able to compare the revolutions of 1848 and 1789 because "Google" will remind them of all the details as needed. This is the continuation ad infinitum of the process launched by abacuses and calculators: we have become more "stupid" by losing our arithmetic skills but more intelligent at evaluating numbers." -- Andreas Kluth, writer, Economist magazine
• "It's a mistake to treat intelligence as an undifferentiated whole. No doubt we will become worse at doing some things ('more stupid') requiring rote memory of information that is now available though Google. But with this capacity freed, we may (and probably will) be capable of more advanced integration and evaluation of information ('more intelligent')." -- Stephen Downes, National Research Council, Canada
Nothing can be bad that delivers more information to people, more efficiently. Even in little ways, including in dinner table chitchat, Google can make people smarter. It might be that some people lose their way in this world, but overall, societies will be substantially smarter.
The big struggle is over what kind of information Google and other search engines kick back to users. In the age of social media where users can be their own content creators it might get harder and harder to separate high-quality material from junk.
Literary intelligence is very much under threat. New literacies will be required to function in this world. In fact, the internet might change the very notion of what it means to be smart. Retrieval of good information will be prized. Maybe a race of "extreme Googlers" will come into being. One new "literacy" that might help is the capacity to build and use social networks to help people solve problems.
A final thought: Maybe Google won't make us more stupid, but it should make us more modest.
http://pewresearch.org/pubs/1499/google-does-it-make-us-stupid-experts-stakeholders-mostly-say-no
